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THE LEARNING SIDE
SCBWI Mid-Atlantic Regional CONFERENCE, 
Arlington, VA
October 2007

CONFERENCE OVERVIEW
By Cyndee Kalodner

The Mid-Atlantic SCBWI meeting in Arlington, VA featured a mix of editors and authors, including Bonnie Bader (editorial director of Grosset & Dunlap,) Jen McVeity and Bruce Coville (authors), and Carol Gildar (art director, Albert Whitman), and a panel of  more editors and authors, and a session from an agent’s perspective provided by Alyssa Eisner Henkin (of Trident).   But, this is just a list of who was there.  What I wish I could share was all the wisdom that was presented!  


Bonnie Bader brought examples of editorial letters.  These have not commonly been shared at writers’ conferences.  The ones that impressed me most were for the Hank Zipzer series (a great middle grade series, according to my kids).  The point (I think) was to show that writing is always subject to editorial revision.  In a handout focusing on revision, Bonnie talked about character development, plot, and age appropriateness in an energetic and engaging way.  


Jen McVeity, author of many, many books, made us work.  It was a writing workshop focusing on fast starts, body language secrets, and terrific tension.  Great starts can be weird, as “My dad is allergic to me.  No joke.”  Here’s what I wrote to her challenge to write about a wedding that didn’t work.  The bride, my mom, wouldn’t put on her wedding dress. “I decided not to remarry your dad.   It was a mistake to marry him the first time, and I won’t do it again.  Not even for the money.”  (Now all I need to do is write the rest of the story.) 


Bruce Coville gave a rousing keynote address, telling us he has the best job in the world.  He said so many valuable things.  Here’s one: All books should have Ha-Wa-Yikes.  Ha is a belly laugh, Wa is a tear, and Yikes is a surprise.  He told us that stories are all about character; that we should get a character we like in trouble.  Life is like that, don’t you think?


Alyssa Eisner Henkins watches “What not to wear” and she made lots of parallels between how Stacy changes someone’s clothes style and how a pop of color can make a story sparkle.  The clothes metaphors were wonderful.


If you missed this year’s conference, you missed a lot.  Go next year!  It’s only about an hour away and well worth the drive!

Cyndee has published several books in her life as a psychologist and had her first children’s book accepted for publication by Scobre Press—the first house she sent it to.  Now if they’d only publish it.

ALYSSA EISNER HENKIN
TRIDENT MEDIA GROUP
by
Deborah P. Clayman (a.k.a. Deborah da Costa)


     If you are looking for an agent, Alyssa Eisner Henkin may be a good choice for you. 
At the recent Mid-Atlantic SCBWI Conference in Arlington Henkin asked for all kinds of children’s books.  She strongly prefers a query letter with synopsis via email first.   Send to: ahenkin@tridentmediagroup.com.
     Alyssa joined Trident in December 2006.  Previously, she spent seven years as an editor for Simon and Schuster Books for Young Readers.  At Simon and Schuster she edited Little Quack by Lauren Thompson, and helped create Wedding Planner’s Daughter, a series by Coleen Paratore.

     Henkin advised:
          -- Don’t send your manuscript out too early.  First make it unique and
              polish it.
          --Be true to yourself, but listen to feedback.
          --Take a class either online or in person.  This is better than a 
             critique group and will teach you to read like a writer.

     What’s selling?  Topics with kid appeal.  You can find them by researching the internet and checking the books on the front table at Barnes and Noble.  If you get rejections, don’t overanalyze them, research, revise, polish and send out again.  Don’t ask the rejecting editor if you can revise and send it again.  If they wanted that, they would ask in the rejection letter.  Henkin is not opposed to representing self-published books.  Some of them do very well in the marketplace.

     Henkin recommends the following five things to do first for author success:
1.  Outline your story for clear pacing and plot development.
2.  Do a character sketch, putting your character in all kinds of situations.
3.  Do smart copy-catting, that is,  read books in your genre, but as a writer.
4.   Have a secret weapon lines--play with language before sending your manuscript.                     
5.  Be sure to develop your plot and character with the right amount of your character’s
     interior thoughts.

     She also suggests that query letters should be short and sweet.  They should also be layered.  Don’t tell everything in the first paragraph.  Agents will do their best for books they believe in.  Generally, they don’t edit, but will send to the most appropriate houses for your story, and if sold, will go over the contract, haggle for better terms, and collect and distribute your money.
Debbie’s second picture book, HANUKKAH MOON, sold very well this past holiday season and has even won an award.  She will be on the picture book panel at our upcoming conference.

What’s Current in the Market

By Sarah Maury Swan

Sources for this column are Children’s Book Insider, Children’s Writer, Publisher’s Lunch, Harold Underdown’s Purple Crayon site. Contact information for the various publishers can be found in Children’s Writer & Illustrator’s Market 2008 (CWIM) or Book Markets for Children’s Writers 2008 (BMCW) or Magazine Markets for Children’s Writers 2008 (MMCW) or Writer’s Market 2008 (WM).  Abbreviations are: cb=chapter book; mg=middle grade; ms=manuscript; nf=non-fiction; pb=picture book; YA=young adult 
Changing Scene
Howard Reeves added “senior” to his v. p. publisher title at Henry N. Abrams Books for Young Readers and Amulet.  Susan Van Metre  stepped up another rung of the publisher ladder from executive editor to editorial director for Abrams’ Amulet Books imprint and Chad Beckerman moved up to art director from his associate position. www.hnabooks.com (CWIM pg. 136; BMCW pg. 98)
At Penguin Young Readers Group, www.penguingroup.com,  Kate Harrison moved from Harcourt Children's Books to be a senior editor at Dial Books for Young Readers  and Jessica Garrison (nee Dandino) dropped the word “associate” editor, from her title. (CWIM pg. 157; BMCW pg. 168)
Sally Doherty is now adding her twenty years of expertise in children's publishing as Henry Holt Books for Young Readers' new executive editor. (CWIM 169; BMCW pg. 233) www.henryholtchildrensbooks.com.

There’s some movin’ and shakin’ going on at the newly consolidated Houghton Mifflin Harcourt. Houghton's Betsy Groban has been made svp and publisher of the children's book group. Lori Benton, Harcourt children's former leader, is leaving the company at the end of the month, as is Dan Farley. Jennifer Haller is now v-p and associate publisher of the Harcourt Children's Books. www.harcourtbooks.com (CWIM pg. 167; BMCW pg. 220)

Address Joseph Monti as Director of Paperbacks at Little, Brown Books for Young Readers in charge of all the imprint's middle grade and young adult paperback reissues, in addition to editing and acquiring titles. www.lb-kids.com; www.lb-teens.com (CWIM pg. 181; BMCW pg. 273)
Michael Green is now president and publisher at Philomel, having stayed there his whole career www.penguingroup.com (CWIM pg. 193; BMCW pg. 339.)  
Eileen Kreit has been promoted to president and publisher at Puffin www.penguingroup.com (CWIM pg. 197; BMCW pg. 358)
U.K. multicultural publisher Tamarind Ltd. is now part of Random House Children's Books, with founder Verna Wilkins staying on board as director. www.tamarinbooks.com; PO Box 52, Northwood, Middlesex, HA6 1UN
Jessica Rothenberg has been promoted to associate editor at Razorbill www.penguingroup.com (BMCW pg. 366) from assistant editor.
Tor new manga imprint with manga publisher Seven Seas Entertainment will come into view August 2008. Although their focus now is on Japanese manga series, light novels, and other fiction, who knows they may eventually want other manga type stories of a fantasy or sci-fi nature.

 Author/agent Jenoyne Adams has left Levine Greenberg Literary Agency, www.levinegreenberg.com/ (1601 N. Sepulveda Blvd, #389, Manhattan Beach, CA 90266) to start Bliss Literary Agency International where she hopes to represent middle grade/YA, literary/ethnic-world fiction, and creative nonfiction/women's interest. (I can’t find contact info for her at her new site, but the parting was amicable, so Levine Greenberg will probably give it out.)


 Dana Bacher, a new hire at the Stephanie Tade Agency, is starting a new YA and children's book department. PO Box 235, Durham, PA 18039 (610) 346-8667

What Publishers Want

By Subject Matter

Astronomy and Space Magazines:
Ask, targeting the 7-10 age group, (CWIM pg. 238; MMCW pg. 71) and Cricket, targeting the 9-14 age group, (CWIM pg. 245; MMCW pg. 112) from Carus Publishing: www.cricketmag.com.

Astronomy is for those interested in astronomy as a hobby, with some articles geared toward children.  (WM pg. 699) www.astronomy.com
Highlights for Children, targeting the 2-12 age group. (CWIM pg. 250; MMCW pg. 147)  www.highlights.com
KNOW, a Canadian magazine targeting the 6-9 age group. (MMCW pg. 168) www.knowmag.ca and sister magazine Yes, targeting the 9-14 age group. (MMCW pg. 278) www.yesmag.ca
National Geographic Kids, targeting the 6-14 age group. (CWIM pg. 258; MMCW pg. 193) http://kids.nationalgeographic.com
Odyssey, targeting the 10-16 age group. (CWIM pg. 259; MMCW pg. 201) www.odysseymagazine.com
Astronomy and Space Books:

Children’s Press is part of the library publishing branch of Scholastic. (WM pg. 153) http://librarypublising.scholastic.com
Enslow Publishers is an education publisher targeting all grades through grade 12.  (CWIM pg. 160; BMCW pg. 186) www.enslow.com
Lerner Publishing produces non-fiction books for children ages 4 to 18.  They don’t accept unsolicited mss or queries, but maybe you’ll meet an editor at a conference.  (CWIM pg. 180; BMCW pg. 502)  www.lernerbooks.com
Sterling is not only looking for science books; they want pbs for ages 3-7 and crafts, activities and puzzle books for the 5-12 crowd. (CWIM pg. 210; BMCW pg. 409) www.sterlingpub.com
Bedtime Stories: Books:
The publishers listed below want bedtime stories that will be read again and again—each time putting the child to sleep—but keep the reader engaged and not groaning inwardly about having the read the story all the time.
Chronicle Children’s Group (CWIM pg. 148; BMCW pg. 143) www.chroniclebooks.com
Dial Books (CWIM pg. 159; BMCW pg. 168) www.penguin.com
Fitzhenry & Whiteside (CWIM pg. 223) www.fitzhenry.ca
RGU Group (CWIM pg. 199; BMCW pg. 524)  www.thergugroup.com
Simon & Schuster Books for Young Readers (CWIM pg. 208; BWIM pg. 397) www.simonsays.com

Profiles: Magazines:
The editors interviewed want well researched and well written profiles capturing the subjects’ enthusiasm for what they’re doing.  As always, read several issues of your target magazine to understand how the editors approach their subject matter.

American Cheerleader (CWIM pg. 236; MMCW pg. 66) www.americancheerleader.com
American Girl, Pleasant Company Publications (CWIM pg. 236; MMCW pg. 66) www.americangirl.com
Baseball Youth (MMCW pg. 76) www.baseballyouth.com
Biography Today (MMCW pg. 288) www.biographytoday.com
Breakaway; Brio, both published by Focus on the Family, (MMCW pg. 85) welcome humorous fiction also. www.breakawaymag.com & www.briomag.com 

Brilliant Star (CWIM pg. 240; MMCW pg. 85) www.brilliantstarmagazine.org
Calliope (CWIM pg. 241; MMCW pg. 88) & Cobblestone (CWIM pg. 245; MMCW pg. 107) both owned by Cobblestone Publishing www.cobblestonepub.com
ChemMatters (CWIM pg. 243; MMCW pg. 95) www.chemistry.org/education/chemmatters.html
Cricket (CWIM pg. 245; MMCW pg. 112) & Cicada (CWIM pg. 244 & 270; MMCW pg. 104) are part of the Carus group. This whole group of magazines is in the market for humorous stories. www.cricketmag.com
Devo’Zine (MMCW pg. 118) is written for teens by teens, so get your kids interviewing and writing.  www.devozine.org
Faze (MMCW pg. 133) www.faze.ca
Highlights for Children (CWIM pg. 250 & 279; MMCW pg. 147) add some humor to your profile and the editors will be delighted. www.highlights.com
Jack and Jill, (CWIM pg. 255; MMCW pg. 158) one of several magazines put out by the Children’s Better Health Institute, is interested in having humorous stories also. www.jackandjillmag.org
New Moon (CWIM pg. 258; MMCW pg. 196) is primarily written by girls, but does accept some material from adults. www.newmoon.org
Pockets (CWIM pg. 260; MMCW pg. 264) also is interested in having humorous stories. www.pockets.org
Twist (MMCW pg. 264) www.twistmagazine.com 
Humor: Magazines:

Don’t feel constrained to write humorous fiction only.  There’s quite a market for making your nonfiction humorous.  In addition to the markets mentioned above, include the following in the humor market.
Aim (CWIM pg. 236;  MMCW pg. 63) focus is on anti-racism.  Check out their short story contest on pg. 333 of CWIM.) www.aimmagazine.org
Boys’ Life, the magazine for the Boy Scouts of America (CWIM pg. 238; MMCW pg. 83) www.boyslife.org
Characters (MMCW pg. 94) www.cdavisnh.com
Humor: Books:
Chronicle Books (CWIM pg. 148; BMCW pg. 143) www.chroniclebooks.com
Kar-Ben Publishing, focusing on Jewish stories, is part of the Lerner Company. (CWIM pg. 173; BMCW pg. 254) www.karben.com
Tricycle Press is the children’s branch of Tenspeed Press (CWIM pg. 213; BMCW pg. 429) www.tenspeedpress.com
Twilight Times Books might be just the home for your humorous YA book. (BMCW pg. 433) http://twilighttimesbooks.com
CONTESTS
Three $1,000 Prizes to Be Awarded in Fiction Contest
There’s still time to submit to the Highlights for Children 29th annual fiction contest from January 1st to 31st, 2008. The contest is open to anyone interested in writing for children and three winners will receive $1,000 each. Any unpublished fiction 800 words or less story set in the future is eligible as long as it doesn’t glorify war or crime and does not contain violence or derogatory humor. Manuscripts or envelopes should be clearly marked "Fiction Contest." There is no entry form or fee. Authors who wish their work to be returned should enclose an SASE with each submission. The three contest winners will be announced on Highlights.com in June 2008. Winning manuscripts become the property of Highlights and will appear in the periodical at a later date. All other contest submissions will be considered for purchase at regular rates and terms. A list of winners will be sent by mail if an SASE is included with submissions.  For guidelines or additional information, write to: Fiction Contest, HIGHLIGHTS FOR CHILDREN, 803 Church Street, Honesdale, PA 18431. Or check their website. (CWIM pgs. 250 & 342; MMCW pgs. 147 & 337)
Children’s Writer has a PreK holiday or season contest going on until October 31, 2008. In 125 words or less write fiction or nonfiction related to a holiday or season for age 4.  Material about less well-known holidays are especially encouraged, but keep your audience engaged and learning. Winners will be selected on age-appropriateness, use of language, clarity, originality, and the overall quality of writing. Send to: Children’s Writer, PreK Seasonal Contest, 93 Long Ridge Road, West Redding, CT 06896. www.institutechildrenslit.com
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