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THE LEARNING SIDE
SO YOU’RE GOING TO THE
MD/DE/WV SCBWI

CONFERENCE?

By SARAH MAURY SWAN

     Our regional conference is at McDaniel College in Westminster on July 7th & 8th . There’s still time to sign up or you can pay when you get there.

      Here is the list of faculty, which I copied from the brochure.  Check out the people you’re interested in speaking with.  Read what they’ve written, or published, or sold to publishers, if possible.  That way you’ll know how well you two will relate.
· ANNETTE BAILEY is a school librarian who has written some 40 nonfiction articles for children, lesson plans for school library media specialists and freelance pieces for adults. 

· ALEXIS BARAD is an editor at HarperFestival. She concentrates on licensed properties as well as developing and acquiring new formats appropriate for the mass market. 
· LAURA BOWERS’ first young adult novel, BEAUTY SHOP FOR RENT, will be published by Harcourt, Inc. in May 2007. See http://laurabowers.net. 

· JENNIE DUNHAM has been a literary agent in New York City since May 1992. She established Dunham Literary, Inc. in August 2000. See http://dunhamlit.com/. 
· JENNIFER EMMETT is a children’s book editor at the National Geographic Society. She has edited more than 50 books for children, including FREEDOM RIDERS, which won a Siebert Honor Award from the American Library Association. 

· GARRET FREYMANN-WEYR, our Sunday keynote speaker, has written four books for young adults. MY HEARTBEAT won a 2003 Printz Honor Award. Her work has been sold to countries including the Netherlands, Germany, Japan, and China. See http://www.freymann-weyr.com/. 

· LISA GRAFF is an assistant editor at Farrar, Straus and Giroux Books for Young Readers, as well as a writer. Her first middle-grade novel, THE THING ABOUT GEORGIE, came out with HarperCollins/Laura Geringer Books in January 2007. Visit http://www.lisagraff.com. 

· JEAN GRALLEY has received the Ezra Jack Keats fellowship, the Don Freeman award for book illustration and was the Staff Artist of Cricket Magazine for fourteen years. See http://www.jeangralley.com . 

· EDIE HEMINGWAY is co-author of BROKEN DRUM, which has been licensed by Scholastic Book Fairs under the new title DRUMS OF WAR. See http://ediehemingway.com/. 


Be sure to have something to write on and with.  Even bad note takers like me find lots to write down.

There’s always a “Freebies” table at conferences where you’ll find submissions guidelines, back copies of magazines and other valuable information.


Be sure to bring money.  I’ve never known anybody to walk out without

having bought at least one book.  Make it big brief case.


Take copies of your best manuscript with you in case an editor or agent has a 

 minute and the interest to look at it.  But don’t push.  Most likely, the editors and agents will give blanket permission for conference attendees to submit to them for a limited period time.  None of them will take it along.  Nor will any take your business card.


But do take business cards with you. These you’ll give to the new writer friends you make during the sessions. Don’t be shy.  If you’ve come alone, just ask the person next to you to join you at lunch.


The published authors amongst the crowd are usually willing to give advice on how to get started or advance your writing career.


If you’re not in an organized critique group, the conference is a good place to find an existing group or start one of your own.  All of us need someone to look at our work.


Conferences are a wonderful place to recharge your writing batteries.  I always come away feeling motivated and encouraged.


Sorry I won’t be there to say hello.  Have fun and take good notes.  That way at least one of you can write a follow-up report for the fall newsletter.
BUSINESS SIDE

When I read Jean’s article, I was reminded of the Star Trek series.  They used hand-held devices to read and write reports and read books.  I remember thinking, “Yeah, right, that’s not going to happen.”  Well, anybody y heard of a Blackberry, or Palm Pilot?
Jean is one of the speakers at our conference. (Ed.)

“… But Is It a Book?”
By Jean Gralley
     I’ve been getting interesting reactions to my article “Lift-Off” in Horn Book Magazine earlier this year.  It brought high-fives from illustrators, manuscripts from writers, and a blog blast from one librarian who declared it made her want to rip up my books.  

     Yikes. 

     I pointed out a couple pretty obvious things: 1) most “digital books” today are simply transfers from paper to screen and 2) this is a shame.  Digital picture books could be so much more, holding onto the best of what we love in paper books while unleashing what digital can do best, resulting in a unique but natural reading experience.
     I created a flash movie called “Books Unbound” to demonstrate some possibilities. Horn Book ran it on their website while “Lift-Off” was in print. “Books Unbound” will be shown by The Eric Carle Museum in their 5th anniversary exhibition later this year.

     I’m grateful for the unhappy librarian, actually.  Booklovers tend to not howl and she howled for many who get quietly queasy when the words “digital” and “book” are paired.  The howl is for the PC mysteriously crashing again. It’s for another simple pleasure – the book -- changing, or becoming complicated or, worst of all, being lost.  It gets to be all too much. The defense is to dismiss the new thing as not a book at all; it’s something else.

     But I want to maintain the thing I describe is a book. And that it’s a good thing to think of it as a book.  I’m glad for the opportunity to try to reassure folks that “going there” is going to a place where the possibilities are bright and good and exciting.

     For some a book is the codex form and that it’s it.  But it’s really not too difficult to think of a scroll as an early book.  It’s a bit more of a stretch, but imagine the Trajan Column as an early comic book. That’s not only plausible, it’s fun besides.  Breaking linguistic conventions opens the mind to lots of possibilities. 

     Enjoying words and pictures delivered in digital form has become more and more common.  Do we really want to banish the word “book” from this development and relegate it strictly to paper bound with glue and thread?  Not judging a book by its cover works equally well for books that don’t have covers.  Once we delve deeper we can find common ground between these two creations of paper and pixels.

     Books for young children teach language, foster an appreciation of words, and bring confidence in the ability to read.  They tell stories that deepen a child’s feeling for the life they know and life they don’t know yet. They’re giggle-producing, thought- provoking, life-enhancing, and they’re great to share in an armchair. In the right creative hands, digital books can be all this as fully as paper books. 
     Digital picture books will be hand held on a tablet one day soon. Their glowing colors will be enjoyed in a grownup’s laps or under the covers at night.  Creations reflect their creators.  Despite what we’ve seen in adolescent digital products before now, there’s no reason to believe that stories created in this new form by children’s book writers and illustrators wouldn’t be engaging, satisfying, even heart-warming, the kind kids think about for a whole week or a whole lifetime.

     Maybe it’s only sentiment that makes some want to hold onto the codex as the only form of “book;” for me it’s a sentimental choice, too.  I also love the word and want it to live in the 21st century as elastic, expanding, and alive. 

     Traditional books are an old and beautiful form.  They will not be lost.  Hand-held, warm, and in motion, digital books would be worthy companions alongside the codex.

     Here’s the ultimate reason to view digital as a part of the continuity of books: kids are having trouble reading in any form.  If we continue to insist a codex is the only way to go and kids continue to lose interest, the irony would be that we do more to doom the future of the codex than preserve it.  

     We need to find new ways to unlock the pleasure of reading.  As if on cue, creative people -- book lovers like myself -- are becoming excited by the possibilities and sheer fun of digital story-telling

     Please take a look at “Books Unbound” at www.jeangralley.com/ 

Then, if you’re a writer or illustrator who feels the tug towards creating beautiful, fun, quality digital stories, let me know. Meanwhile, our young readership is even more eager for the reading revolution than we are.  We need to run, not walk there.

What’s Current in the Market

By Sarah Maury Swan

Sources for this column are Children’s Book Insider, Children’s Writer, Publisher’s Lunch, Harold Underdown’s Purple Crayon site. Contact information for the various publishers can be found in Children’s Writer & Illustrator’s Market (CWIM) or Book Markets for Children’s Writers (BMCW) or Magazine Markets for Children’s Writers (MMCW). Abbreviations are: cb=chapter book; mg=middle grade; ms=manuscript; nf=non-fiction; pb=picture book; YA=young adult 
Changing Scene
Magic Wagon, a new company in the ABDO Publishing Group, www.abdopublishing.com will sell to the library-bound picture and graphic books for preK to eighth-grade readers’ library market. The first two imprints are: Graphic Planet and the Looking Glass Library imprint. (BMCW pg. 464)


Michelle Nagler became editorial director for Bloomsbury Children's Books in April. www.bloomsburyusa.com (CWIM pg. 120; BMCW pg. 118)
Although Disney Publishing Worldwide is moving to White Plains, Disney Press, Hyperion Books for Children and Disney Editions will remain in Manhattan near Grand Central. But don’t look for Margaret Cardillo, Assistant Editor for Hyperion, to make the move. www.hyperionbooksforchildren.com (CWIM pg. 149)
Janine O'Malley added Senior to her editor title at Farrar, Straus and Giroux Books for Young Readers. www.fsgkidsbooks.com (CWIM pg. 137; BMCW pg. 197)
Look for Brenda Bowen to start a soon-to-be-named new imprint at HarperCollins Children's Books. www.harpercollinschildrens.com (CWIM pg. 143; BMCW pg. 228)
Shannon Barefield is editorial director of Lerner Publishing’s Graphic Universe imprint and the new trade line of educational hardcover and paperback comics. www.lernerbooks.com (CWIM pg. 154; BMCW pg. 273)
Sarah Davies is leaving as publishing director of Macmillan Children's books http://www.panmacmillan.com/. She’ll be starting a new Working Partners Literary Agency this October in Washington, DC.  (Macmillan is not listed in either CWIM or BMCW.)
Random House Children's, Sarah Hokanson is associate art director: Stephanie Moss, designer: and Jinna Shin, junior designer. www.kidsatrandomhouse.co.uk (CWIM pg. 207; BMCW pg. 526)
Lexa Hilyer is now an editor at Razorbill (Penguin/Putnam imprint); moving from HarperCollins. www.penguinputnam.com (BMCW pg. 371)
Roaring Brook Press’s co-founder, Deborah Brodie, is no longer there.  And the company policy is still agented submissions only.  They were recently bought by Holtzbrinck Publishers, which publishes Henry Holt and FS&G books. (CWIM pg. 176.)
Rumor has it Kate Waters, editor of Scholastic Reference, is no longer at Scholastic and the Reference imprint is closing. www.scholastic.inc (CWIM pg. 178; BMCW pg. 394)
Simon and Schuster www.simonsays.com caused quite a brouhaha when they announced their desire to acquire permanent rights to books, rather than letting the rights revert back to the author after a specified period of time. S&S’s rationale was the up & coming print-on-demand practice, which they wanted to be able to do with their back list.  They withdrew the new language on their contract for the time being, but look for this issue to resurface.  In other S & S news, Aladdin MIX is Simon & Schuster Children's Publishing new branded tween imprint, with Ellen Krieger, v-p and associate publisher of Aladdin, in charge. Mark McVeigh is the new editorial director of Aladdin, (CWIM pg. 107; BMCW pg. 89) reporting to Ms. Krieger. New assistant editor, Kate Angelella, will report to Mr. McVeigh. Address your illustration submissions to Heidi North, new art director for Simon Scribbles. Siobhan Ciminera is Simon Scribbles’ newest senior editor. Little Simon (BMCW pg. 280) welcomes editor Brooke Linder; and Simon Spotlight welcomes editor Orli Zuravicky, assistant editor Rachel Ferm, and editorial assistant Jessica Echeverria. Not to be outdone, Simon Pulse (CWIM pg. 107; BMCW pg. 404) promoted Bethany Buck to v.p. and associate publisher, Christine Marshall, associate managing editor, and Michael del Rosario, assistant editor. Simon & Schuster Books for Young Readers’ Courtney Bongiolatti (CWIM pg. 185; (BMCW pg. 403) is now an assistant editor.  (If a separate page was not listed for an imprint, just go to the main website and rummage around there.)
Frances Gilbert is now Sterling’s vp, editorial director for children's books. www.sterlingpub.com (BMCW pg. 416)
Got a fantasy series cooking? Smith & Kraus, known for its theater books, is starting a middle-grade fiction imprint called Smith & Sons at the urging of the owners' teenaged son. www.smithandkraus.com (BMCW pg. 407)

Say goodbye to Tricycle Press Senior Editor Summer Dawn Laurie. www.tenspeedpress.com (CWIM pg. 190; BMCW pg. 433)
Book Markets
Absey & Co. is looking for well-crafted literary stories from picture book to YA and they want concept books.  But willing to challenge the reader and make your main character the same age as the reader.  www.absey.biz ( CWIM pg. 106; BMCW pg. 83)
Got an idea for a non-fiction series?  Check out Benchmark Books, an imprint of educational market publisher, Marshall Cavendish. www.marshallcavendish.us (CWIM pg. 113; BMCW pg. 114)
Calkins Creek Books, an imprint of Boyds Mills Press, is looking for your historical fiction and non-fiction picture books and chapter books. Or send them a middle-grade novel based on an historical subject.  www.boydsmillspress.com (CWIM pg. 121; BMCW pg. 122)
Tickle Mirrorstone Books’ fantasy bone with out-of-the-ordinary stories, magically making the clichés disappear in a breath of mauve mist.  One of a kind middle-grade or YA novels or proposals for chapter-book, middle-grade and YA series are welcome.  www.mirrorstonebooks.com (CWIM pg. 161; BMCW pg. 300)
Pop the “WOW” factor into your novelty submission to Piggy Toes Press, an imprint of Dalmatian Books.  www.dalmatianbooks.com 3101 Clairmont Road, Suite C
Atlanta, Georgia 30329.  Dalmatian also has a Spanish language imprint, Sonrisa, and a religious imprint, Spirit Press.
New comer, Pinestein Press, an imprint of Chowder Bay Books, has all kinds of exciting possibilities for writers.  They want you to email them fiction at acquisitions@pinestein.com  They are especially interested in stories with series potential.  But they also want short stories and tall tales.  Look for their short story contests.  www.pinestein.com
MAGAZINE MARKETS
Got a fun take on a bible story—true to the story, but not didactic.  Adventures magazine might like your story.  E-mail Abby Takala at atakala@wordaction.com for theme lists and guidelines. (CWIM pg. 212)
Faces, Cobblestone’s social studies magazine for 8-14 year olds, wants submissions that grab the editor by the collar and make her not even hear the outside world.  www.cobblestonepub.com (CWIM pg. 227; MMCW pg. 130)

Want to turn 8-17 year old girls into ardent golfers?  Send your articles to the new Golfer Girl magazine.  12948 Biscayne Cove, Del Mar, CA 92014 www.golfergirlmagazine.com
Junior Storyteller’s mission is to teach 9-14 year olds how to tell a story.  Check them out at www.storycraft.com P.O. Box 205, Masonville, CO 80541
If magic is your thing, share your knowledge at Magic: The Gathering.  www. beckettmagic.com (MMCW pg. 184)`

Finally, help urban youth build self-esteem by contributing to Young Urban Viewz: www.youngurbanviewz.com.  KCK Publishing, P.O. Box 4657, Upper Marlboro, MD 20775
CONTESTS
Cheerios is sponsoring a story writing contest for children’s writers 18 years and older.  Check out the details at: http://www.spoonfulsofstoriescontest.com/

Krista Barrett is holding a contest on her Writer’s Gazette site.  Put yourself in the story, but in third person voice.  The details are at: http://www.readingwriters.com/contest.htm
Cindy Davis at her CharacterS website is having a contest. You’ll find the guidelines at this website:http://www.cdavisnh.com/contest07.htm
Other Opportunities

The Writer’s Institute which gives correspondence courses on writing, including three for writers of children’s stories, will pay you $25 each time they use your successful submission material—query letters, synopses, etc.—in their teaching guides.  Send hard copy to Marni McNiff, 93 Long Ridge Rd., West Redding, CT 06896 or e-mail her at MMcNiff@WritersInstituteInc.com
GOOD NEWS
Your editor, Sarah Maury Swan, has two pieces of good news.  A recipe of mine was included in the Best of Country Cooking 2007 cookbook.  The recipe is for a very easy to make chocolate dip for fruit.  E-mail me if you want a copy.  Also, Fun for Kidz, accepted my article, “Horse Cuddling,” for their January 2012 “Fun with Horses” issue.  Hope I live that long.
MISCELLANEOUS

And lastly, your editor is down on her creaky old knees begging you to write articles for her.  If you go to a conference, please tell us about it.  If you want to share helpful hints on marketing your books, before and after publication, we love to read about them.  Please tell me what you want in the newsletter.  Thanks, Sarah Maury Swan.
As the Eraser Burns  
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